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Firma de Compromiso del Estudiante 

 

1) ¿En qué se diferencia el marketing estratégico y el marketing 

operativo? 

_________________________________________________________________________________

_________________________________________________________________________________

____________________________________________________________________________ 

2) ¿El aumento de la presencia de la ecología representa una amenaza o 

una oportunidad para mi empresa? 

_________________________________________________________________________________

_________________________________________________________________________________

____________________________________________________________________________ 

3) ¿Cómo es el consumidor de hoy? 

_________________________________________________________________________________

_________________________________________________________________________________

____________________________________________________________________________ 
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4) ¿Cuáles son las estrategias de marketing? Explique.   

_________________________________________________________________________________

_________________________________________________________________________________

____________________________________________________________________________ 

5) Explique el proceso secuencial o paralelo que la empresa asesorada 

por Usted, realizará para el lanzamiento de su nuevo producto o 

servicio.  (Proyecto de curso) 

_________________________________________________________________________________

_________________________________________________________________________________

____________________________________________________________________________ 

_________________________________________________________________________________

_________________________________________________________________________________

____________________________________________________________________________ 

_________________________________________________________________________________

_________________________________________________________________________________

____________________________________________________________________________ 

_________________________________________________________________________________

_________________________________________________________________________________

____________________________________________________________________________ 

_________________________________________________________________________________

_________________________________________________________________________________

____________________________________________________________________________ 

_________________________________________________________________________________

_________________________________________________________________________________

____________________________________________________________________________ 


